
M E D I A  P A C K



Founded in 1945, Athletics Weekly has been providing  
news and views from the sport of Athletics for over  
70 years and to this day remains the world’s only 
weekly printed running and athletics magazine. 

With over 60 pages every week covering the latest 
news, comment, results, fixtures, coaching and 

product advice, AW is THE magazine for track and field, 
cross-country and road racing and race walking.

  
It is considered the authoritative voice  

of athletics in the UK.

B I B L E  O F  T H E  S P O R T



Gender: 60% male / 40% female

Average Household income: £89,600

AW readers spend £100 on average on  
running shoes every 10 weeks

93% spend £1000 per year on average  
on additional sports equipment

Over 70% are running/athletics group members

82% constantly look for products to enhance their  
performance – shoes, clothing, nutrition/food, tech products

50% are club competitors

39% run in Ultra/Trail events

70% run/train 4 times per week

25% run/train every day

79% frequently use tech to ‘enhance their running  
experience and activity’

75% readers enter running/athletics events

50% regularly run in overseas events  
(1 in 3 of the other 50% said they would compete overseas)

R E A D E R  P R O F I L E



A W  R U N N E R S                      &  D E D I C A T E D
How many Marathons or Half Marathons  

do you participate in every year?
1-2: 30%
2-4: 22%
4-6: 29%

More than 6 Marathons: 19%

How far ahead do you plan a Marathon?
1-3 months: 6%

3-6 months: 26%
6 months-1 year: 60%

Over 1 year: 8%

What other sports do you regularly  
participate in?

Cycling: 19%
Swimming: 15%

Team Sports (e.g. Rugby): 6%
Gym: 22%

Triathlon / Duathlon: 32%
None / Other: 35%

Why do you run?
For fitness/training: 58%

Competition and Challenge: 78%
Socialising: 47%

Other: 17%

–  C O M P E T I T I V E



 AW magazine AW online*
 Subscribers & weekly Monthly active users: 101,102
 newsstand sales: 10,000 Desktop: 40.7%
 Readership: 31,000 Mobile: 50.1%
  Tablet: 9.2%

 By Operating Platform Social
 Android: 55% Twitter: 67,900
 IOS: 45% Facebook: 49,497
  Instagram: 19,200

 Age Range
 16-24: 23%
 25-34: 21%
 35-44: 27%
 45-54: 16%
 55+: 13%

*Google Analytics, December 2019

O V E R A L L  R E A C H  –  2 2 0 , 0 0 0 +



W E B S I T E

Monthly uniques: 101,000
Monthly page views: 172,000

Desktop: 40.7%
Mobile: 50%
Tablet: 9.3%

Average session time: 1.50 mins

Reader Research, June 2019. Sample of 262 readers



AW Twitter followers continue
to grow and is our largest 

Social audience of just over

68,000
specialist runners, athletes, 

influencers, training professionals 
and fans

T W I T T E R



Followers of AW on Instagram 
have increased by nearly  

5000 in 2019

20,000
specialist runners, athletes, 

influencers, training professionals 
and fans

I N S T A G R A M



Reach nearly

50,000
specialist runners,

athletes, influencers, training  
professionals

and fans

F A C E B O O K



Followers of AW’s audience are 
highly engaged with our emails

5650
subscribers with an average

opening rate of 44%

E M A I L  &  E - Z I N E



AthleticsWeekly.com - Home Page Takeover examplea t h l e t i c s w e e k l y . c o m    H O M E  P A G E  T A K E O V E R



P R I N T  O P P O R T U N I T I E S
A W ,  A W  R U N N I N G  S H O E  G U I D E ,  T R A I N I N G  &  R U N N I N G /

A T H L E T I C S  C L U B  D I R E C T O R Y

G E T  T H E  M O S T  O U T  O F  Y O U R  R U N N I N G

TRAINING 
GUIDE

KEEP INJURY AT BAY

EXPERT ADVICE

THE NEED FOR SPEED

RULES OF HYDRATION

THE ELITES’ TOP TIPS

FUEL YOUR RECOVERY

1 Training Guide cover.indd   1 22/01/2018   16:13

          

I N  A S S O C I A T I O N  W I T H

RUNNING SHOE 

BUYER’S GUIDE

1 Adidas guide cover.indd   1 24/11/2017   15:35

February, 2020 Issues in 2020May, 2020April, 2020



Full page £1200
Double page spread (DPS) £2000
Half page £650
Quarter page £400

Custom Content
Full page advertorial £1700
DPS advertorial £3000

Thought Leadership/Content POA
Partnerships/Supplement 
Sponsorship

Loose inserts £400 per   
 thousand

Leaderboard  £15cpm
MPU £15cpm
Skins – per month £1000

Sponsored sections POA
Home page takeover POA

Email
E-zine newsletter £990
Solus email £1200

Twitter post £50
Facebook post £50
Instagram post £50

A W  R A T E S  &  C O N T A C T S

A W  M A G A Z I N E a t h l e t i c s w e e k l y . c o m

&  E M A I L

A W  S O C I A L

C H A N N E L S

Mechanical data on request

CONTACT:

Paul Bramley   07976-471245   paul.bramley@athleticsweekly.com




